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RESULTS 8 MONTH AFTER THE LAUNCH

KRUSOVICE (BOHEM) - 2023 RESULTS

65 756 hl (3,6% of OpCo volume)
GP Margin +730bps vs KruSovice brand
Volume MS 0,90%
Cannibalization of KruSovice brand 15%

olume

KRUSOVICE Brand - 2023 RESULTS
4,7 (+0,5)
102 (+4)
59 (+3)
19 (+2)
16 (+1)

Brand power
Meaningfulness
Penetration
Real quality
ppealing taste
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INNOVATION WITH THE HIGHEST MS WITHIN THE FIRST

6 MONTHS ON THE MARKET

=> THE BEST RESULTS AMONGST NEW LAUNCHES IN LAST 5 YEARS
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KRUSOVICE GROWING IN SBA AND REGULAR USAGE
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BERMARD BUDWEISER BUDVAR GAMBRINUS KRUSOVICE
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Tep of Mind Is 1

Spontaneocus AWareness . 17

Drink regularty . 17

Drink most often Ih

Considerstion 128 - Al
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PILSMER URQUELL STAROPRAMEM VELKOPOPOVICKY KOZEL
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Top of Mind . 21

Spontanecus AWareness
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Tiraal

Crink regularty

Birink most often - 28

Consideration T2B

Base [unweighted) 805



CREATIVITY = No. 1IN CZECH REPUBLIC IN 2023

The ad has excellent short- and long-term potential

Short & Lona Term Effectiveness Summary

New news ads/newer brands

Pawer Bohém

STSL/STEL (%)

Meaningful
Affnity

KMests Neads
Ditferant

Brand Difference

Dynamic

Power score
Likekhood of diving longer term equity

Impact
Emjoyment
Actve Invobvement
Parent Branding 17 Shcat serm sales 7 affacts Badihood

Expressiveness The ad's ability to create a positive effect on brand predisposition

UERELLEL

+

T4

+
=t
-
-4
m
=
m
- E

=+

O




BRAND HEALTH DEVELOPMENT (Q2 2024 vs Q3 2(

TARGET: 102 Q3/24
RESU I—T 106 Q3/ 24 KRUSOVICE

Meaningful index
Difference index

Salient index
B4

Base: Aware of 5
brand KRUSOVICE
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CCS PLANNER MODEL

CZK 5 000 000

CZK 4 000 000

CZK 3 000 000

CZK 2 000 000

C2K 1 000 000

CCS Planner - Combined phasing - Krufovice Bohém 2023 & 2024 H1

JUNE 2023 OCT 2023 MAY 2024
CA 62% CA 47% CA50%
SBA 26% SBA 2B% 5BA 32%

Trial 38% Trial 44% Trial 48%
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Week commencing

TV sponsorship
QOH

W Print

= Sohe static

m Online static

W SoMe video
Online video
PP
Radio

"i'IEINEKEN

RED STAR
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BOHEMSKA LINKA - KV
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BOHEMSKA LINKA DIGITAL VIDEO FORMATS
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I ‘ Click to play

Click to play

Click to play
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https://www.youtube.com/watch?v=PQKlWgrcSFs
https://www.youtube.com/watch?v=rkAPEMyzifA
https://www.youtube.com/watch?v=RQ4021HVpwE
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